Oakland Zero Waste Strategic Plan
Public Meeting #2:
EVALUATION OF ZERO WASTE OPTIONS
July 19, 2006 - 7:00 to 9:00 pm
City Hall, Hearing Room #4

AGENDA

A. Welcome and Introductions

B. Review of Major Options for Discussion

C. Selection of Top Priorities of Options for Discussion Tonight (vote with “dots”)
D. Discussion of Top Priorities

E. Vote on Top Priorities (green dots if you want City to pursue; red dots if you don’t
want City to pursue)

F. Next Steps
a. Business association meetings
b. More input directly to City via 510-238-SAVE or zerowaste@oaklandnet.com
c. More group discussion via zerowasteoakland@yahoogroups.com
d. More background information at: www.zerowasteoakland.com

G. Public Meeting #3 — Wed, Sept. 20" - 7 pm - City Hall Hearing Room #4
— Review DRAFT Strategic Plan (to be available by Sept. 10, 2006)

Three Public Meetings are planned:
June 28 — Introduce Zero Waste & Oakland’s sustainability goals
July 19 - Review possible Zero Waste strategies for Oakland
September 2006 — Review Draft Zero Waste Strategic Plan for adoption by the City

For more information please call the Oakland Recycling Hotline: 510-238-SAVE, or email
zerowaste@oaklandnet.com, OR visit Www.zerowasteoakland.com

To share thoughts, ideas, & information with other interested individual regarding the City of
Oakland’s continuous improvement efforts & initiatives toward the goal of Zero Waste, go to
http://groups.yahoo.com/group/ZeroWasteOakland
And click on “Join This Group”

To receive an E-Vite to Public Meeting #3 in September, include your email address on the
sign-in sheet for tonight’s meeting.
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The Zero Waste Economy

Designing a Full-Cycle System—Upstream AND Downstream
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